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2. PURPOSE OF THE PROPOSED JOURNAL

The purpose of the journal is to fulfil the need for a broader examination of communication management involving institutions and organizations than is currently available in existing journals. 

This journal will provide a platform for the inclusion of multidisciplinary and multiparadigmatic approaches to strategic organizational communication management as practiced in varying ways around the world. The journal will have a special focus on communication, which is based on the premise that

· society as a concept is essentially defined as being about a communicative phenomenon;

· being social means being communicative;

· any pro-social behavior (business, governmental, civic) is therefore pro-communicative behavior;

· goal-oriented, i.e. strategic communication is therefore a sine-qua-non of any socially responsible behavior;

· effective communication is therefore in the very core of any organizational behavior;

· therefore we place communication management in the heart of organizational decision-making and identity building processes;

· and since globalization is a demonstration that there can be only one society - a global society the journal needs to reflect this in editorial control and content. 
This communicative perspective allows scholars to broaden their theory application to the field of strategic communication to include organizational and interpersonal communication, mass communication theories, organization theories, organizational behavior, social, cultural, economic and political theories; anthropology, and history, management, psychology, speech, public relations, marketing, advertising and rhetoric in the context of strategic communication. 

There is no journal that covers all these theoretical fields, has a global focus and merges these various disciplines into a single focus on strategic communication management  at an academic level.

The journal aims to set itself apart through the quality of its articles and its scholarly, international focus. It aims to publish articles from scholars who are able to converge multiple communication disciplines with the above-mentioned fields of study. In addition, the journal is interested in the interaction of the external environments of organizations/institutions with their internal dynamics. 

Articles will explore, among others, how societal phenomena affect communication practices and policy-making in organizations. As such the journal will have a macro (system/societal level) and meso (organizational/subsystem) perspective rather than focus on a micro (behavioral) perspective. It will also aim to merge theory with practice. The journal should be explicitly multi-paradigmatic, multi-disciplinary, truly inter-national/multi-national and multi-methodological oriented, and aimed at the understanding of the processes, prospects, and challenges of communication and its organization in a changing global society. 

The journal will be interested in articles that use the above perspectives to focus on strategic communication by institutions and organizations to achieve their goals. It will also set out to explore the use of the term strategic communication and its application in different global settings. Thus, the focus of this journal will be on theory development and application to the field of strategic communication practice. 

In addition to academics, the journal should also be targeted at public relations/corporate communication practitioners as well as professionals in diverse areas such as marketing communication, managerial communication, political/government communication, and technical communication as these specialities help organization achieve organizational outcomes.  The journal will focus on how these theoretical perspectives enhance our understanding of the practice of strategic communication. It should also inform us of the reverse: the effects of strategic communication management on culture and society.

Articles in this journal should therefore have a broader metatheoretical approach, rather than a narrow focus on small communication campaigns in smaller settings with only a limited scope of impact. Such pieces would be more appropriate for journals such as Public Relations Review, Journal of Communication Management and, to some extent, Journal of Public Relations Research. If such articles are accepted, they should enhance our understanding of broader social phenomena and how they link to similar phenomena in other global settings.

3. PROPOSED TITLE

The publisher should assist with a final decision. The second suggestion is made to counteract confusion with the many other journals that start with “International Journal”

International Journal of Strategic Communication. An Interdisciplinary Quarterly.

OR

Strategic Communication. An International Journal.

4.
BRIEF RESUMéS OF PROPOSERS
Dr. Kirk Hallahan

Kirk Hallahan is associate professor in the Department of Journalism and Technical Communication at Colorado State University, one of ten institutions in the United States rated as a “premier” public relations program in its undergraduate and graduate programs. A former practitioner with 19 years of professional experience, he launched his second career in education in 1991, when he returned to the University of Wisconsin-Madison to earn his Ph.D. in mass communications (minor in business). He taught three years at North Dakota prior to joining the Colorado State in 1996. His research interests include message strategy and processing, online public relations and strategic communication (including the integration of public relations with other communications techniques). He is author of two books, The Consequences of Mass Communication (McGraw-Hill Primus) and Striking Back! John D. Rockefeller Jr.’s Crisis Response to the 1913-1914 Colorado Coal Strike (in press). He received the Jackson, Jackson & Wagner Behavioral Science Prize from the PRSA Foundation in 2001. He serves on the editorial boards of the Journal of Public Relations Research and Public Relations Review and is advisory editor for the forthcoming Encyclopedia of Public Relations (Sage).

Dr. Derina Holtzhausen

Dr. Derina Holtzhausen is associate professor in mass communications at the University of South Florida, where she is head of the public relations sequence. She teaches courses in public relations and research methods at undergraduate and graduate level. She received her Ph.D. in Communication Science in 1996 from the Rand Afrikaans University, Johannesburg, South Africa. With a grant from the South African Human Sciences Research Council, she conducted part of her Ph.D. research at the University of Maryland at College Park, USA. Before joining the University of South Florida in 1997 Dr. Holtzhausen practiced communication for 25 years. She was joint owner of a publicity and advertising agency, head of corporate communication for the South Africa Tourism Board and executive consultant for internal communication in the human resources division of the ABSA Group, Africa’s largest financial services institution. Dr. Holtzhausen has traveled extensively and has made presentations on strategic communication in several countries. She continues to consult on strategic communication in West Central Florida as well as in South Africa. During the last year alone, her articles on public relations have been published in recognized journals on three continents. She is the recipient of the prestigious Pathfinder Award from the Institute of Public Relations for her original research agenda on postmodern public relations. She has also received several research grants and teaching awards during her 30-year career.

Dr. Krishnamurthy Sriramesh

Dr. Krishnamurthy Sriramesh Associate Professor at the School of Communication and Information at the Nanyang Technological University, Singapore.  He received his Ph.D. at the University of Maryland at College Park, U.S.A. in 1992 and has worked as Assistant Professor in the Department of Communication at Purdue University (six years) and as Associate Professor (with tenure) in the Department of Public Relations at the University of Florida, U.S.A. until November 2001.  Prior to obtaining his Ph.D., he worked in India in sales and public relations for five years.  He has presented over 30 research papers in the United States, Mexico, Egypt, Australia, Israel, India, Slovenia, Poland, South Korea, the Philippines, Germany, Singapore, and Puerto Rico.  He serves as the Associate Editor of the Journal of Communication Management (U. K.) and is a member of the editorial board of the Journal of Public Relations Research (U.S.A.), Journal of Marketing and Communication Management (South Africa), and the Journal of Information and Knowledge Management (Singapore), and Journal of Communication Studies (India).  

Dr. Betteke van Ruler

Betteke van Ruler is full professor in communication and organisation at the University of Amsterdam, department Communication Science. Before she was an associate professor in communication science and communication management at the Free University of Amsterdam. In 2002-2004 she also held a funded chair at the University of Twente, aimed at professionalization of communication managers. She earned a Ph.D. in Social Sciences from the University of Nijmegen. Her research focuses on the relation between communication and organisation, on the practice of communication management, and on the role of communication in public relations. She is a noted consultant on questions of professionalization of public relations and communication management in the Netherlands and practiced public relations as a full time consultant from 1968-1985. Van Ruler is coordinator of the European Network of Public Relations Researchers, secretary of the Public Relations Division of the International Communication Association, member of the board of the European Communication Association and a member of the European Public Relations Body of Knowledge group, chaired by Dr. Dejan Vercic from Slovenia. She is published in Public Relations Review, Journal of Communication Management, Journal of Public Relations Research, and in many Dutch scientific and professional journals. A recent publication is also the Bled Manifesto on Public Relations, published by Pristop Communications in Slovenia, which she wrote together with Dejan Vercic. They have recently edited a book on Public Relations in Europe, a nation-by-nation introduction of public relations in 29 European countries. It will be published at the end of 2003 by Mouton de Gruyter, Berlin/New York and will give an overview of the state of the art of public relations in as many European countries as could be included, and an overview of typical European theoretical approaches. They are currently working on a new project, Reflective Communication Management, to be published by Erlbaum.

Dr. Dejan Vercic

Dejan Vercic is a founding partner in Pristop Communications, a communication management consultancy based in Ljubljana, Slovenia, and Assistant Professor for Public Relations and Communication Management at the University of Ljubljana. Among his clients are governments, domestic and international corporations, and associations. 1991-1993 he led the foundation of the Slovenian News Agency – STA. He holds a Ph.D. from the London School of Economics. In 2000 he received a special award by the Public Relations Society of Slovenia for his contributions to the development of public relations practice and research, and in 2001 he was awarded the Alan Campbell-Johnson Medal for outstanding service to international public relations by the UK Institute of Public Relations. Since 1994 he annually organizes the BledCom international public relations research symposia and he is active in the European Public Relations Body of Knowledge project. He is a member of the Board of Directors of the European Public Relations Education and Research Association (EUPRERA) and he served as its president in 2003. Recent publications: The Global Public Relations Handbook (2003, with K. Sriramesh; Lawrence Erlbaum Associates) and Public Relations and Communication Management in Europe (2004, with B. Van Ruler; Mouton de Gruyter).

5.
EDITORS AND AFFILIATIONS

(Please see above for comprehensive background information and contact detail)

Co-editors

Kirk Hallahan, Ph.D., Associate Professor, Department of Journalism and Technical Communication, Colorado State University, Fort Collins, CO, USA  

Derina Holtzhausen, Ph.D., Associate Professor, School of Mass Communications, University of South Florida, Tampa, FL, USA

Betteke van Ruler, Ph.D., Professor, Amsterdam School of Communications Research, University of Amesterdam, Amsterdam, Netherlands.

Associate editors

Krishnamurthy Sriramesh, Ph.D., Associate Professor, School of Communication and Information, Nanyang Technological University, Singapore.
Dejan Vercic, Ph.D., Partner Pristop d.o.o., Ljubljana, Slovenia, and Assistant Professor for Public Relations and Communication Management at the University of Ljubljana.
6.
OVERVIEW OF EXISTING PUBLICATIONS IN THE FIELD

Management Communication Quarterly is the only journal that is aimed at organizational communication. 

Public Relations Review and Journal of Public Relations Research are the well-known journals of public relations. Although these two journals do publish articles from international scholars or articles about countries other than the U.S., these articles of most often generated by scholars who have studied in the U.S., thus representing a more U.S.-oriented theoretical approach. 

Journal of Communication Management and Corporate Reputation Review are newer journals that do cover the blurring of theoretical approaches mentioned above, but they are mixed scholarly and professional journals that are not generally regarded highly as scholarly journals. 

Sage has just launched two new journals: Journal of Business Communication and Business Communication Quarterly. The Journal of Business Communication seems to be closer to our aims than Business Communication Quarterly, which focuses on the teaching of business communication. These are both publication of the Association for Business Communication (ABC). None of these journals has the international focus and editorial board composition of the proposed journal.

A number of journals in closely aligned areas do not represent significant competition, but authors who publish regularly in the areas of marketing (e.g. Journal of Marketing, Journal of Marketing and Public Policy), management (Administrative Science Quarterly) and organizational behavior (Organizational Behavior) might would find the journal a potentially valuable forum to share their work.

(a) Review of competition 

One might assume that U.S. scholars would remain affiliated with the above journals because of their familiarity. However, it is becoming increasingly difficult to get articles accepted in the two U.S.-based public relations journals, creating a new avenue for publication that should enhance interest. The focus on “strategic” communication should also open possibilities of interest from business schools, while the global focus should enhance interest from international relations entities.

(b) Details of circulation and price

To be determined by the publisher.

7.
LIST OF PREVIOUSLY PUBLISHED PAPERS APPROPRIATE TO THE NEW JOURNAL 

Andrade, Sally J. (1998-99). How To Institutionalize Strategic Planning. Planning for Higher Education 27(2), 40-54.

Berger, Charles R. (2002). Strategic and Nonstrategic Information Acquisition. Human Communication Research, 28(2), 287-97.

Daly, John L. (2002). Strategic Marketing of Training Initiatives in Underdeveloped Countries: The Case of Swaziland. Public Personnel Management, 31(3), 309-316.

Domke, David. (2000). Strategic Elites, the Press, and Race Relations. Journal of Communication, 50(1), 115-141.

Hallahan, K. (2001).  The dynamics of issues activation and response.  An issues processes model.  Journal of Public Relations Research, 13(1), 27-59.

Holtzhausen, D. R. (2003). The effects of political change on public relations practice in South Africa. Paper presented at the 5th Annual International, Interdisciplinary Conference of the Educators Academy of the Public Relations Society of America.

Konsky, Catherine. (1999). Strategic Planning for a Communication Department: Process and Promise. Journal of the Association for Communication Administration, 28 (1), 8-18.

Kuiper, Shirley; Thomas, Martha. (2000). A Strategic Consultancy Model for Establishing a Center for Business Communication. Business Communication Quarterly, 63(2), 52-67.

Opatz, Patrick (1998-99). Building Trust Through Strategic Planning. Planning for Higher Education, 27(2), 21-27.

Ruler, Betteke van (2004). The Communication Grid, introduction of a model of basic communication strategies in public relations practice, accepted in Public Relations Review, 30(2).

Ruler, Betteke van & Vercic, Dejan (2004). Public Relations across Europe: a developing research field. In: Juliana Raupp. Communication Management – Findings and Analyses, Part III Comparative PR Research,(in press). 

Sriramesh, K., Kim, Y., & Takasaki, M. (1999). Public relations in three Asian cultures: An analysis. Journal of Public Relations Research 11(4), 271-292. 

Sriramesh, K., & Vercic, D. (2001).  Globalizing public relations research: A conceptual framework. Journal of Communication Management, 6(2).  

Sriramesh, K. (2002). The dire need for multiculturalism in public relations education: An Asian perspective. Journal of Communication Management, 7(1). pp. 54 – 70.

8.
LIST OF IDEAL PAPER TITLES FOR THE NEW JOURNAL 

· The Implications of Cultural Change for Strategic Communication Management.

· Public Relations and Society: An Overview.

· The Impact of the 21st Century Media Environment on Strategic Communication Management.

· A Comparison between European and Asian Communication Management.

· The Implication of Upcoming National Feelings for the Strategic Performance of Nations

· Political Culture and the Concept of the Informed Society

· Communication Strategies in Global Operating Multinationals: Results of Three Empirical Studies
· Undefining Strategic Communication
· Redefining Strategy
· Multimedia Concepts and Strategic Communication 
· Strategic Communication and Public Policy: Communication in the Bush White House
· Strategic Communication v. Integrated Marketing Communication
· Strategic Relations: Reconciling Alternative Approaches to Public Relations
· Managing International Communication Functions Strategically
· The Role of Communication Functions in Organizational Policy Making
9.
EDITORIAL OPERATIONS

(a) Where would contributors send manuscripts?

Dr. Hallahan will set up a simple web site to serve as a contact point for prospective authors.  At a date in the near future, the editor looks forward to utilizing an online system adopted by Erlbaum for its journals.

The editorial committee requests the publisher to establish a web assisted submission process. Similar programs are already in existence. This would greatly facilitate the management of submissions, particularly since it is envisioned that submissions will be forthcoming from all over the globe.

(b) Who would oversee the review process?

Dr. Hallahan, in cooperation with the other two co-editors, will oversee the review process.

(c) What kind of peer review system would be employed?

Three reviewers, preferably not all from the same geographic area. 

(d) Editorial board names and affiliations 

(This is merely a list of potential members who will be contacted once the journal has been approved for publication)

Ron Anderson, United States

Günter Bentele, Germany
Glen Cameron, United States

Valerie Carayol, France

Ni Chen, Hong Kong 

W. Timothy Coombs, United States

Patricia Curtin, United States

Alan Freitag, United States

Kathy Fitzpatrick, United States

Romy Fröhlich, Germany
Yi-Hui Huang, South Korea

Flora Chun-ju Hung, Hong Kong
Inger Jensen, Denmark
Kathleen Kelly, United States

Ryszard Lawnickzak, Poland
Shirley Leitch, Australia

Jacquie l'Etang, United Kingdom
Toby MacManus, United Kingdom

Ann Marie Majors, United States

David Mckie, New Zealand

Juan-Carlos Molleda, United States

Judy Motion, New Zealand

Zeny Panol, United States
Lynne M. Sallot, United States

Mel Sharpe, United States

James K. Van Leuven, United States

Sonja Verwey, South Africa

Brenda Wrigley, United States

Gael Walker, New Zealand

Jon White, United Kingdom

Lynn Zoch, United States

10.
ELECTRONIC PUBLISHING

(a) How electronically sophisticated is the subject community?

Very sophisticated.

(b) Can the community currently access e-mail discussion groups in the subject?

Not to our knowledge.
(c) Are competitor journals published electronically?

Some, not all.

(d) What are the Editors’ expectations about electronic publishing, i.e. conventional paper journal, dual publishing strategy or electronic only?

A dual publishing strategy might be appropriate. An electronic journal, particularly if available from major databases, would make the information globally accessible, which is the aim of the journal. However, some scholars prefer using paper journals. 

IMPORTANT NOTE: Making the journal available on the Social Science Index will be imperative to its success in a global context.

(e) What pricing strategy is envisaged?

To be determined by the publisher.

11 PRODUCTION

Frequency: Quarterly.

Number of articles: at least three to four per issue.

First issue:  January 2006

Marketing timeline:

· May 28, 2004: Launch at ICA conference, New Orleans

· July 2, 2004: European launch at Bledcom, Call for papers for special issue

· August 4 – 7, 2004: Launch at AEJMC, Toronto, Canada

· September 23, 2004: EUPRERA propotion

· November 2004: NCA promotion

· March 2005: Propotion at the International, Interdisciplinary Public Relations Conference, Miami

· July 2005: Final papers for first two issues submitted to Bledcom 2005.

· January 2006: First issue

First issue title: 

Constructing and Deconstructing “Strategic Communication:” Interdisciplinary Approaches

Suggestions for content of first two issues:

· On Strategy: Sumantra Ghoshal

· Organizational Behavior and Stratetegic Communication: Mary Jo Hatch

· Democracy and Strategic Communication: Sees Hamelink

· Government Use of Strategic Communication

· Impact of Culture on Strategic Communication

· Internal Communication and Strategic Communication

· Advertising and Strategic Communication

· The Economics of Strategic Communication

· Effects of Strategic Communication on the Reconstruction of Society: Anthony Giddens

· Deconstructing Strategic Communcation from Different Paradigms in Organizational Communication: Stanley Deetz

· Ethics, Strategic Communication and Corporate Colonization 

Some additional scholars we would like to contribute:

· Vasant Sathe

· Linda Smircich

12 MARKET

(a) Who would subscribe to such a publication?

Communication, public relations, business and international relations scholars from all countries / continents.

(b) What number of individuals would be potential subscribers?

About 600.

(c) What number of libraries or other institutions would be potential subscribers?

Unknown but international distribution to libraries should be possible.

.

(d) Are there any professional or scholarly societies that might formally or informally adopt the journal?

The Public Relations Division of the International Communication Association

European Public Relations Education and Research Association

(e) What annual subscription rates are envisioned for individuals/and or institutions?

Unknown.

(f) To reach individuals that might contribute, subscribe and encourage their institutions to subscribe, to the members of what organizations, professional or scholarly societies should brochures and calls for papers be sent?

International Communication Association and all its country affiliates.

Association for Education in Journalism and Mass Communications (U.S.)

National Communication Association (U.S.)

Southern Communication Association (U.S.)

European Public Relations Education and Research Association

European Communication Association

South African Communication Association

African Council for Communication Education
13. What sort of funding arrangements are envisioned?

The editors propose to assist publisher in seeking endorsements from several leading academic organizations, in particular the International Communication Association and the European Association of Public Relations Research and Education. Depending on those negotiations, the publisher might choose to enter into a mutually agreed-upon revenue sharing arrangement.  

If revenue is forthcoming it might also be possible for the publisher to pay a small stipend to the departments of the co-editors to defray duplicating, distribution and travel costs.

