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Federal Express

Federal Express

Infroducing our new look.

(Boy, we hope you like it. We're putting it on everything.)

We're changing our look to FedEx® Isn't that what you call us anyway?

Mx «Our Most Important Package Is Yourse ©1994 Federal Express Corporaion
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Corporate Identity

MARKS

GRAPHIC DESIGNERS HAVE A PROFESSIONAL
RESPONSIBILITY TO BE WELL VERSED IN THE
SPECTRUM OF MARKS AVAILABLE FOR SOLVING VISLML
PROBLEIS, MANY CLASSIFICATION SYSTEMS EXIST
DEVELOPED By GRAPHIC DESIBNERS. , ATHROPOLOGISTS,
AND PSYCHOLOGISTS , MOST HAVE FOSITIVE
ATTEIBUTES, BUT TAKEN TOGETHER THEY CAM LEAD
70 CONEUSION AD REDUINDANCY. A FEW BASIC
TERMS (CAN EFFECTIVELY CLASSIFY MAEKS AND FORM
A LOGICAL WORKING LANGUAGE FOR PESIGIUER,

CLIBAT; AND FRINTER.

SYMBOLS - MARKS WITHOUT TYPE USED TD
W /OEUTIEY A CORPORATION, AGENCY ‘ --ﬂ r

OR INSTITUTION. CAN BE LEGALLY PROTECTED.

Q@ADVANTAGES ¢ @ DISADVANTALES ¢
UNIQUE, SIMPLE GESTALT.  "COSILY T FROMOTE, EXFLAI.
QUICK IMPACT COMFLSION WITH STHER SMBAS '
PICTOGRAPHS - PUBLIC SYMBOLS. USED TO CROSS ﬁ
I AUGUAGE BARRIERS FOR DIRECTIN
SAFETY, TRANSPORTATION. USE ENCOURAGED BY ALL. ‘
@ADVANTAGES : S DISADVANTAGES : . :
SUBSTITUTE FOR WERDS,  COURUSIoN WITH CORPORATE
INTERNATIONAL . MARKS, CULTURAL CONRUSION.

3 LETTERMARKS - LETTERS FORM NAME (N TYFE. =
NN US:ED 70 |DENTIFY COMPANY, =

OFTEN TO SHORTEN LONG NAME, NOT PROMOUNCEALLE,

@ADVWTASES SUSADANTACES
LETTERFORMS READABLE.  COSTLY TO PROMITE, HEAYY
ABBREVIKE NAME VISUAL COMPETITION (LETTERS).

LOGOS - WORD OB WORDS IN TYPE. IPENTIFY EXON Tbcll\l\lg's onnrul

B (OMPANY , BRAND, PROJECT, GROUF.
PROMOUNICEABLE . CAN BE [EGALLY FROTECTED.

QADVANTAGES: ODISADVANTAGES
PLOVIC, UNIGUE, EASIER — COMPLEX GESTALT, TYPE
TO PROMOTE RELATION PROBLEMS.
COMBIVATION MARKS* SYMBOL AND LOGO USED THE
I 7 OGETHER, ALSO CAUED ”I N(BRTH
CIGNATURE. CONSTANT SPACE RELATIOVSHIP: & ACEN
@ADVANTAGES: SOADVANTAGES: US.MAIL
LABEL EFFECT, UIGUE,  VERY COMPLEX GESTPLT -
SMOOTH RECOGNIT ION., REDUNOAMT,

TRADEMALKS » ALL OF THE ABOVE. LEGAL
I  \AME FOR UNIQUE MARKS
WiicH MAY BE REGISTERED , PROTECTED BY LAW
AND SOLD IF DESIRED. FIRST COME , FIRST SERVED. /, 'A\
_ o,

10



CBS BY W.60LDEW,NY.
ABSIRACT EYE,PROMOTED VERY
HEAVILY SINCE ABoUT 1951,
EXTEEMELY HIGH RECCSMITION
BECAUSE OF EXPOSURE FREQUEACY,
ONE OF BEST KMOWN MARKS IN US.

A
F %

PAPA_JOES BY DOV WELLER, LA,
THIS ILLUSTRATED SYMBOL 15 A
EAVTIFVL HEURE [6ROVND STUDY.
POTENTIALLY OMINOYS CHARACTER
BECOMES FRIENDLY THROVEH

USE OF HEART FORM. FOR A
DIING/DRINKING EMPORIVM,

PERFECTION AMERICAN B GOLDSHOLL
ASSOCIATES, NORTHFIELD, IL.,
MAKES STOCK GEARS FOR
@/ MACHINES, 32D GEAR. STRONG
GOQﬁQ_h CHARACTEE. . 600D
SPACE Flow THRU THE
SYMBOL.

LITHOGRARHIX BY [ol WELER

AND DENNIS JUETT, LA.

SHOWS MOVEMENT OF FRINTED
IMPEESSION OFF FRESS. ALSO
INCORPOFATES HALF TOME SCREEH]
DAAMIC-MOVES THE EYE
FORWARD, TO THE RIGHT.

CANADIAN BROADCAST CORPORATION BY
BURTDN KRAMER, TORONTO* 1160H
DEGREE OF ABSTRACTION, BOLD
CAPC FEAGMENTS LIKE A SO0ND
WAVE, BOLD, DYNAMIC, AND
PROMOTED HEAVILY. POSITIVE
DIRECTION. :

METAMORPHOSIS BY &RECG
BERRYMM. WOMEN'S BOUTIQUE
SYMBOL. RORSCHACH-LIKE
THICK - THIN LINE SHAPES,
REVERSE SHAPES SUBGEST
FEMININITY , BODY DECORATION.

N
b4

ATLANTIC RICHFIELD COMPANY
BY JOHN MASSEY, CHICAGO
SUGGESTS AN ENELGY 'SPARK "
VERY ABSTRACT, DEMANDS
COUSTANT EXPOSURE. QIENTS
ON A POINT SO LAYOVT OF
MARK IS CRITICAL.

BICENTEMNIAL' 76 BY BRUCE
BLACKBUBN,N.Y. A UNIQUE
RENDITION OF THE STAR/
STRIPES. GOOD FLOW WITHIN
THE SYMBOL.ROUND ELGES
SOFT, FRIENDLY.

WOOLMARK BY FRANCESCO
SAROGLIA, ITALY. SINCE (964
HAS BECOME ONE OF THE
WORLDS MOST FAMILIAR SYMBOLS,
ABSTRACTED SKEIN OF YARN,
SPACE FLOW, 0PTICAL STRENGTH.
WOOL-BLEND MARK [TS'CHILD,

CSU/CHICO BY GRESG BERRYMM
DNIVERSITY MARK, WIDELY EXPOSED.
INTENDED TO "sUeGEST” IMAGES
OF PLAWT, TREE, BOOK, TORCH OF
LEARNING ~ SYMBOLS OF EDUGATION,
WHITE SHAPES FLOW OUT OF BOLD
CIRCLE.

TIMBER MOUNTAIN DESIGN

BY DOUG POWELL., SACRAMENTO
BEAVER REPRESENTS FIRM
PRODUCING WOOD FURNITURE,
CONTINUOUS LINE SYMBOL
FEBATURES ECONOMY OF FORM
AND A COMPACT GESTURE.

" BY R KRUEGER, LA. MARK /5

PERIVED FROM A PHOTO WITH A
CIRCULAR LINE SCREEN. TUTAL
SEREORY IMPRESSION. DHIAMIC
EAR[SOUNDY HEAD. MEMORABLE,
YET FACES BACKWARD.

SACRAMEMIO_HEARING SOCIETY
BY GAYLORD BEMNITT. HANDS
SPELL OUT SIGN SIGVALS FOR
LETTERS SHS, SOCIETY INITIALS.
QUIET, LIBHT, LINE WEISHT, MICE

CONNECTION BETWEEN TWO
COMMUNICATION SFSTEMS,

YOSEMITE NATIONAL PARK

BY G. DEAN SMITH, S.F.
DEPICTS HALF-DOME, FARK'S
MOST PROMINENT LANDMARK,
LINEAR SYMBOL WITH
CONTINUOUS WEIGHT, NATURAL
SHAPE REDUCED TO ESSENCE,

CALIFORNIA CONSERVATION CORPS

" BY MICHAEL VANDERBYL,S.F.

MOTHER AND CUB SUGGEST
"CARING' FOR THE ENVIRONMENT,
EFFICIENT WHITE SPACE
BECOMES CUB. DELICATE BALANKCE,
YET STABLE BASE,




